Running head: READ TWO READINGS AND ANSWER THE QUESTIONS 	1

READ TWO READINGS AND ANSWER THE QUESTIONS 	2







[bookmark: _GoBack]Read Two Readings and Answer The Questions
Student’s Name
Institution affiliations







A Historical Overview of Sports and Media
As mentioned in the article, sports and media have, for a very long time, been enjoying a symbiotic relationship for a very long time. When a lot of immigrants plunged into American society, there was a significant increase in readership of newspapers. These newspapers contained news on sports. These newspapers containing sports news made the people start loving games. Due to the rise in readership, many news media began to invest in covering more sports, which led to the growth of games as an institution.
Through the covering of the sport of baseball in the newspapers, many people started loving to follow the game. The only way to support the sport was through reading the papers, which were majorly published by these editors. It is through the featuring of this sport that many people started reading the newspapers. It is through this step that the newspaper editors turned both middle and working classes into newspaper readers.
Early sports journalists also had a significant influence on the baseball sport. An excellent example of such journalists is Henry Chadwick, who continuously championed the creation of a professional league. Also, he helped in the standardization of the rules of the game. Also, Chadwick, together with other sportswriters and journalists, did statistics extensively for the analysis of the baseball game along with developing box scores (McChesney, 1989). All these were significant contributions to the game.
	The world war had a considerable impact on the popularization of spectator sports. One way in which the world war I popularized these sports is through the solders. The world war I promoted sports by popularizing it among the soldiers who were taking part in the world war. Through this, the spectator sports were popularized.  were simplified with games and this led  
	The relationship that existed between newspaper journalists and public relations is that while newspapers were covering other activities, they could now cover games so as to increase the readership. The reason behind this that many people already loved sports so they could follow through the newspapers. 
 The rise of the radio had a considerable impact on the way newspapers covered sports. One of how the effect was felt was through increasing the competitions since some broadcasts could now air games.  
Media Made Sport
One of the significant developments that incredibly boosted journalism was the birth of the penny press. Through this penny press, newspapers were made more profitable since the only high cost was now advertising. Another significant development was the increase in the love for sports, which was as a result of the newsreel. This film led to more readership due to people looking for sports news and information. Not everyone expected this.
“The Golden Age of Sport” This period experienced media coverage that is at a completely new and improved level. The pages focusing on sports were widely read. The reason for this was when Americans got infatuated with professional athletics (Raney & Bryant, 2009). This fact led to the preoccupation of even the middle class with sports hence making it like almost everyone was a sports lover.
One of the editorial trends that facilitated sports growth is the telegraph. Through the telegraph, a considerable level in sports was advanced since reporting was revolutionized. The other technology was the newsreel that helped publicize games. Thirdly, the emergence of radio significantly facilitated the growth of sports journalism. 
Sports journalism was a significant boost to the editorial needs of the newspaper corporations by how they could advertise through them. With the growth of the love for football, many people started loving to follow trough the newspapers, and it is at this point many newspaper corporations gained a significant readership. Due to these big numbers, many companies wanting to advertise through them solved many of their financial needs hence being well-suited to the editorial needs. 
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